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Introduction 
 

Let’s not waste time. Local Business Search is here to stay. So much so, this book is now at 
version 2, to cover all the new topics that are being introduced with Local Business Search. 

Google, Yahoo, Bing (MSN) and other smaller search engines all offer local business 
search.  

Google run their own, Yahoo is powered directly from TrueLocal.com.au, Bing (MSN) is 
powered directly from Yellow Pages. Keep that in mind for later. 

So why does a search engine offer local business listings? 

Think of the Yellow Pages offline publication. Basically that’s what online local business 
search is replacing if not heavily compliment. 

These days more and more people are realising that they can find answers to their local day 
to day business requirements online using the search engines. Searches looking for a service 
or product with a local keyword for example “Brisbane plumber” or “real estate agent 
Brisbane” are shown a group of localised businesses at the top of the search results. 

This change of mindset about using the internet to find a local business is only going to 
continue to grow. More businesses are coming online everyday as they are either “seeing the 
light” with what the internet can do for them, or by fear of being left behind while their 
competitors move forward. 

The most beneficial part about local search is that in order for the search engines to give the 
visitor what they are asking for, they are forced to put the local business search results in the 
top fold (top ½ of the page). Which is absolutely fantastic! 

So, this means that even for those businesses that have spent countless hours and dollars 
trying to attain a solid and worthwhile natural organic search result (first page of the standard 
search results list), almost overnight businesses can come in and have their result appear 
above all the competition. 

While Local Business Search which all started back in mid 2006 is still in its pioneer days, 
many businesses have jumped onboard and it’s becoming extremely hard in some markets to 
get listed, without the knowledge that you will get from this book. The time to act is now. Get 
your business listed, but not just listed, be on top of the listings (in the top 10). 

Here’s what I know about you. You are a business owner eager to get noticed above all 
your competition on the biggest search engine online, otherwise why else would you be 
reading this guide? Right. 
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That means you have all the information (and/or the drive to collect and enter the 
information) you need to get ranked highly.  

I initially stumbled onto local search in early 2008. Google Australia introduced local 
business search to coincide with the Google Maps release in early 2007. Ever since then I 
have been tweaking my own local Brisbane Website Hosting business listing, and of course 
my various web design clients business listings to get top results. 

In this guide, I’ll run you through step by step setting up a local business listing, along the 
way showing you all the tips and tricks to get ranked highly. Even above the seasoned current 
listings for your business category.  

With a properly structured local business listing it’s not uncommon for a business who’s 
just listed to show up out of nowhere in a few days only to take the top spot if not definitely 
in the top 10 listings. 

How can I say a statement like that? Because so many of the existing local businesses that 
are listed have no idea what they are doing. Their listings aren’t optimised or even complete. 
Some businesses don’t even know that they are being listed at all – Google has added them in 
for the business without even asking! 

So with just a little bit of knowledge you will outstrip their ranking with ease. 

See the image on the next two pages for examples of local business search… 

UPDATE: As of Oct 2010 Google has started integrating the local business map results 
with the normal organic search results. This is great news for business owners, since you are 
likely to get even more traffic since people searching have been conditioned to trust the 
natural search results. 

This joining of forces of local results and search results means it’s vital to get your business 
listed into Google Local Business which is now called Google Places. 

The green circle in the images are what we are trying to achieve…
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Local Business Search Results (Before Oct 2010) 
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 Local Business Search Results (After Oct 2010) – New Google Places 
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 I’ve used as an example, a competitive business like plumbing in Brisbane which is quite 
broad, since Brisbane is a city not even a suburb. In the image you can see that the local 
business listings (in the green circle) are listed above the normal (organic) search results.  

Of course the paid advertising is prominent as it should be since they are paying up to $2.50 
per click (in this instance) for the privilege.  

Online search based advertising (Google Adwords in this case) should have it’s place in 
your business marketing mix, but that is not the topic of this guide. There are great 
information products available online to help you with that. 

The best news by far is that local business listings are totally free. Visitors have entered in a 
local service or product based search so are expecting to see local solutions to their problems. 
The goal of this guide is to make sure you are that solution. 

Enough already, I hear you say, right let’s get going… 
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Step 1 – What Does Your Business Specialise In? 
 

Before you can start anything online you need to know what the end result you are heading 
towards. Universal rule that one. 

You don’t just jump into the deep end of the pool if you’ve never swam a day in your life. 
Well you’re not meant to anyway, and if you do then there is a high chance that you’ll sink to 
the bottom instead of staying on top of the water. 

So you need to know what your business actually does, and it helps to know what your 
website visitors are typing into a search engine to find you. 

Remember what your goal is here, it’s to dominate and get the top listing of the top 10 
results. So you don’t really need to worry about this step. But if you want to dominate a 
keyword phrase that you know is a perfect match for your local business, then pay attention 
to this step. Or at least know to revisit it later (which you can do as you fine tune your 
listing). 

If you’ve had a website for awhile then you can get a leg up by looking at your website 
statistics to find out what the common keywords are that people are using to find your 
website.  There is always a section in the statistics listing all the search engine keywords that 
have directed people to your site. 

If you have no idea what that last paragraph means then that’s ok. Ask a friend or colleague 
for some help. As a last resort, you can contact me via email and I’ll do my best to help you 
out.  

But make sure you just think about what product or service you specialise in. I say 
specialise, because you only get one local business listing (no spamming with multiple 
listings here thankyou – Google will boot you out). So you need to make sure that you are 
optimising it to your businesses strongest area. 

The idea here is to know which keywords that you want your business listing to show 
up on and be in the top 10 listings. 

Examples are “brisbane plumber”, or “sydney real estate agency”, or “mowing service 
melbourne”, or “web hosting brisbane”, or “adelaide accountant” 

You get the idea. Some thinking music and a few minutes later and you should know fairly 
quickly what you are going to optimise for. 

The benefit of having some prior help with looking at your current website statistics, is that 
you can backup your keywords that you’ve come up with – with some hard data of numbers 
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of searches per month. Obviously you want to pick the most searched on term or set of 
keywords that will get the most targeted leads to your website that will actually convert. 

So as a working example throughout this guide, I’m going to create and optimise a local 
business listing for one of my web hosting clients here in Brisbane. The business is Absolute 
Car Care ( www.absolutecarcare.com.au ) and they are a local Brisbane car mechanic.  

The website is the business listing results (brought in automatically by 
yellowpages.com.au) but it’s not ranked for any keywords other than the business name. It is 
not listed in the natural search results for the term “brisbane mechanic”.  

So I use it as an example to you to show you the power of a local business listing, using a 
business that everyone can understand. You can then see how it can be applied to any 
industry. 

My keyword phrase that I’ll be optimising for is “brisbane mechanic” 

This is what the local business listings looks like before I start, with just a search for 
“brisbane mechanic”. 

 

You can see that there is heavy competition (358,000 other webpages) and lots of Google 
advertising on the right hand side. So this is another indicator of a worthwhile keyword 
phrase to go after. 
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Step 2 – Create a Google Account or Login 
 

http://google.com/local/add - Go to this website 

 

Enter in your Google account details at this screen in the red square. If you use Gmail or 
any of the other Google tools you have a Google account. Skip to Step 2. 

If you don’t have one then set one up it’s free to do so see the next page. 
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Follow the red arrows and enter in your data. Click “I accept. Create my account.” 
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You must go to your email that Google has just emailed to you and verify your new Google 
account before you continue, by clicking on a link inside the email they send you (see the 
image below). 

Some elements of your business listing won’t operate correctly if you don’t verify your 
email address. 

 

You will be redirected back to your web browser and to this screen 
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If you click on the “click here to manage your account profile”, you will be shown a screen 
that looks like this one below 

 

You don’t have to enter any information here, however it’s good to know that since you 
now have a Google account which is setup against your name personally you can assign some 
personal profile information.  

I do recommend that you create a personal profile, which you can do at anytime, you don’t 
have to set that up right now. I’ll mention it again when we talk about reviews. 

This will come in handy for when you go to leave another local business a review since 
your details will be prominent on the review and visitors that are looking at reviews can see 
who left the review and a link to your website. Just more chances for you to get extra links 
back to your website and essentially collect more traffic. 

Assuming that you will setup your personal profile later, you can now either click the link 
“local business center” or return back to  
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http://google.com/local/add 

You should still be logged in from setting up your Google account, so you shouldn’t need 
to enter your login details, however if Google asks for them just enter in your brand new 
Google account details. 
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Step 3 – Add Your Business Details 

 

Click “Add a new business” – for a solo business operation 

Click “Upload a data file” – for businesses with more than one location under the same 
company. See section 10 for details about this area. 
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This is the main screen for your general listing details that appear on Google Maps. 

You need to enter your address details, as I have shown here. Also the highlighted areas 
should grab your attention. What I’m doing here is seeding the listing with my money 
keywords that I’m optimising for. 

So I’ve added the word “mechanic” onto my business name. Be careful here because you 
don’t want to over optimise. Keep your business name as close to if not the same as your 
business name then just add one word if you feel you have to. 

Of course you could always change your business name to have your specialist keywords as 
the business name, but that’s a bit drastic isn’t it. 

Add your keywords you are optimising for into the description in a natural way, as I have 
done here. Don’t mention them more than once if you can help it. 
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Most people won’t see this screen. It will only show up if you have an existing business 
listing setup at your address in the Google local business system. 

If you have never entered in a business listing then it most likely has come from a Google 
relationship that they have with online business directories like truelocal.com.au and 
yellowpages.com.au. Google have pre-populated their local business listings with data from 
these other business directories. 

It’s not a big deal, it just means that you can claim your existing business details that 
Google already has in it’s system by clicking on the “Claim Listing” button. 

If you operate more than one business from the same physical location then you can click 
the “Add Listing” button. 

In this example and I highly recommend that you do this as well, I’m going to claim the 
existing listing. Google want you to do this, since it makes their local business listing service 
much stronger when a business owner takes ownership over their own listing. It will then 
merge what you just entered over the top of the current listing. 

If you don’t see this page, don’t panic, just move onto the next page. 
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This is the data entry page that you want to pay attention to. Notice what I have done at 
each arrow. You want to fill out as much information as you possibly can. I mean everything 
and then some.  

Reason why is since most people don’t and your listing will be favoured over others if you 
give more information than they do. 

Categories are most important, since this is a major part of what Google uses to position 
your business with the right search terms of your visitors. Since these are free text fields, 
meaning you can type anything that you want in them, be careful what you choose.  

Keep it simple as I have done, just put in 3 or 4 tightly associated categories. Remember we 
are targeting a specific keyword money phrase(s) (those that will bring in the money!) not 
listing out every single service or product your business provides. 

Fill out the hours of operation of your business, be precise, and payment options. 

This next one is important!.  

Photos MUST (did I emphasis that enough) be used. Use your logo or a photo of your 
building or of you. Just get a photo or more than one in there. I know you can do this. 

Video is a bonus, if you’ve got some video, then upload it to YouTube and use it. I highly 
recommend it since almost no one in your local business profession is likely to be doing it. It 
really isn’t very hard, if you keep it simple.  

For example, you could even just do a video walk around of your office, or showcase one 
of your products or one of your staff. Or better still do a powerpoint presentation about your 
business and then record that using some screen capture software like Camtasia (which is 
what I use almost every day).  

It doesn’t matter as long as it relates and is a video. Make sure to upload it to YouTube 
(which Google owns if you didn’t already know, hint, hint), and attach it to your local 
business listing.  

Include any additional details. Every business has them. So don’t skimp on them. Add in 
your additional details. Topics you can mention are like these… guarantees are good – how 
long, what kind; how long in the industry; amount of staff; lead times on service or product; 
more specific detail on what you provide. For example in my example, I specialise in certain 
platforms of software development, which is important to mention to prospective visitors. 

Once again, I know this is repeating the point. You can’t have too much information in 
your business listing. As long as it doesn’t duplicate what you’ve already mentioned and it’s 
natural and not plugging your keywords over and over. You will be ahead of everyone else. 
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I’ve also put a red arrow to a link under the map called “Fix incorrect marker location” 

This is also important since your local business listing is tied to Google Maps. So you want 
to make sure that the marker is actually where your business is located. In my example, I’ve 
used a PO Box as the address, and Google Maps is having trouble locating exactly where my 
business is located. 

So I need to click on the “fix incorrect marker location” and move the little red marker to 
the correct location. It’s as easy as that. 

Then prospective clients / customers that find your local business listing can actually use 
the map as it’s meant to be used and find your physical office location. Of course if you don’t 
have a physical office location, then just leave it positioned in the suburb of your address and 
that will be your focus point of your local business listing. 

Remember this is local business search, so where-ever your central focus point (the red 
marker on the Google Map) makes a very important difference to where you show up in the 
search listings. This is Google local search after all. And local means local. Google doesn’t 
define a distance to how local is local but (by my research and those of others in the know) is 
not more than 25-35km in any direction from the center point, depending on the business. For 
example, car yards would cast a wider distance net for visitors than pizza places.  
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You are almost there now. This screen requires you to choose a method to validate you are 
who you say you are to Google. 

If you’ve entered a mobile phone number in the business details area a couple of screens 
back then you can choose SMS. Google will send you an SMS with a validation code in it. 

I’m sure no one will pick postcard, but that’s snail (normal) postage mail and you will have 
to wait for it to appear in your letter box with the validation code on it. 

That just leaves a phone call. 
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Last step to validation – read the instructions on the page, it’s very clear. 

Google will call you on the phone, don’t worry, it’s all automated, you won’t actually speak 
to anyone. Answer the phone, say hello, follow the prompts, enter your verification PIN, push 
hash # and the phone call will end.  

 

That’s it. You are all done, your local business listing will show in around 24hours.  

It probably won’t be in the top 10 straight away if you have a competitive market. But don’t 
worry we aren’t done just yet. 
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Step 4 – Check And Monitor Your Listing 
 

Compared to getting a new website listed and ranking well in the standard search engine 
results, local business search is like running at warp speed. So it won’t take long to see 
changes to your local business listing ranking. 

Once you’ve created your listing, you’ll need to wait 24 hours or so before seeing it appear 
in the search results.  

You’ll also find that if you edit or change your business name or address or categories, your 
listing will probably disappear from the search results for 24 hours or so while Google 
validate that the changes you have made are all ok.  

Remember that it’s in Google’s interest to keep the top 10 listings (in fact all their listings 
that they serve up to visitors) to be highly relevant for the search that was entered. That’s 
their whole business model, and they are very good at it. Just look at the unstoppable power 
that business model has given them, by giving people exactly what they want on the first 
page of the search results 95% of the time. Which is much better than their competition. 

If you try to game the system they will deny your listing(s) from showing. It’s only fair. 
Play by the rules and you can have a healthy local business listing.  

Local business search is just like a standard web search. So to test that you have 
successfully listed, go to Google. http://www.google.com.au 

Enter in your local suburb and your business name. For example in my case I would enter 
“netrospect tarragindi” or “web smart central tarragindi” as search terms. The results should 
show you a map and one list result (just your listing).  

Now you know you’ve been accepted into the local business search listings, you should 
start to monitor your keyword phrase(s) that you’ve optimised your business listing for. 

Once again just enter in your search terms into Google. If you can’t see your listing yet, 
then you can click on the “More results near location” line. This is like going to the next page 
of the standard Google results, you can click through a few pages to see if you are in there.  

You might be on page 2 or page 5. If so, that’s good. It means you are on the board. And 
we haven’t even put on the secret sauce yet to your local business listing. 

Remember that if you are a new listing this can take a few days to a week so don’t worry if 
you aren’t seeing any activity with your listing. It will happen, if you follow this guide and 
don’t try to take any shortcuts. 
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Once you get a listing position then you can start adding more reviews, details, photos, 
videos, or adjust your categories and description text to fine tune your listing for your money 
keyword phrase(s). 

After monitoring and checking our example case “brisbane mechanic” local business 
listing, here are the results… 

Four hours after completing the listing, it was visible using the “brisbane mechanic” search 
at top listing on page 1 of the business listing results.  

That was very fast!! And a much better result than I anticipated.  

However I attribute that to the listing having been ported over from yellowpages.com.au 
quite some time ago, and already being in the Google business listing system. Also the fact 
that one of Absolute Car Care’s customers had left them a review in July 2008 where no else 
has got reviews on their listings. (big hint there) 

Local Business Search Results (Before Oct 2010) 
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Local Business Search Results (After Oct 2010) – New Google Places 

 

This is an excellent result with the new Google Places. The merging of the Local Business 
Listings and normal search listings has been a win for Absolute Car Care. 

They were not on the front page for the normal search listings, but being so prominent in 
the Local Business listings now has them positioned at spot #4. You can also see that they 
have been actively getting more reviews (now 10 reviews) since I first listed them in Google 
Local Business Search. 
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Step 5 – Secret Sauce Part 1 – Reviews  
 

Have you ever heard that it’s not what you say about you, but what others say about you 
that is more important and believable. It’s so very true. 

So you’ve entered in your business listing and that’s great. But what do your clients or 
customers or users think of you. Google understands this and offers a section for reviews on 
their local business listing and even gives your listing more credibility over others that don’t 
have reviews. 

The question then changes from should I display my testimonials or reviews, to what’s the 
easiest way to get testimonials or reviews onto your local business listing?. 

This is how I do it.  

You need to get a simple link that you can email or tell people about to get them to leave 
you a review in the right place. They need to leave you a review on your Google Places page. 

Go to Google Maps and find your local business listing as a visitor would. Enter in your 
search phrase keywords to do so. Click on the “Place page” link to get to your listing.  
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If you haven’t received any reviews then there will be a link called “Be the first to write a 
review”.  

If there are reviews already there, they will be shown, and there will be a link called “Sign 
in to Rate” or “Rate and Review” to allow visitors to leave reviews. 
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The objective here is then to make leaving a review a simple task that your testimonial 
givers would be willing to do. 

Google wants all individuals that leave a review to create an account with them. Which is 
the only really downside to the review process, since it just makes it that little bit harder if 
you are in an offline business that isn’t used to collecting testimonials in this way. 

But you just have to be a bit creative. I’m sure you have some clients / customers that are 
raving fans of your business. These are the individuals that you want to approach for a 
review. 

First let’s make it easy for you to get a review.  

You can hover you mouse over the “Link” link in the top right hand section of the page. 
This is the direct link to your Google Local Listing. You can right click on this link and click 
“copy the link location” as shown with the red arrow in the previous image above. 

It’s a terribly long URL. For example, this is the link for Absolute Car Care… 

http://maps.google.com.au/maps/place?cid=5975527865020158387&q=absolute+car+care+
brisbane&hl=en&gl=au 

You can’t send that to someone in an email or on the phone and say go here and leave me a 
testimonial. 

Solution: Shorten the URL into a more meaningful one using http://tinyurl.com 
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Paste in your really long Google URL into the top field (right click and paste), and I 
recommend using a custom alias (more than 6 characters long), which means you can put 
something meaningful into the short URL.  

In my case I’ve used “wscentral” for Web Smart Central (which is my business that I’m 
doing a local listing for). Then click the “Make TinyURL!” button. 

The next image shows the results of making your short cut link. 
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With this new link. http://tinyurl.com/wscentral I can now get on the phone with a client or 
send them an email and say something like this.   

“Would you help me out by leaving me a review on my new Google local business listing. 
You have to do it online at Google, so just go to this address to see my listing, which will take 
you straight to the review section. http://tinyurl.com/wscentral” 

“You have to have a Google account, but that only takes a minute to setup, I can step you 
through it if you need it.” 

Personally since I collect all my clients email addresses (and you should be to).  I can 
always find a client that is using a Gmail email address, which means they already have a 
Google account setup, or just ask them upfront if they have a Google account.  

At the beginning of this guide, in Step 2, you even setup a Google account. It was simple 
wasn’t it. So don’t let that stop you from getting reviews. You could even set them up a 
Google account yourself using their details. It’s well worth the effort. 

Also make sure to tell your reviewers to be honest and they don’t have to give you a 5 star 
rating if they don’t want to. You are building trust here online with new visitors / prospects, 
which is hard to do at the best of times.  

People are more sceptical than ever these days, and they can smell a tainted testimonial 
from a long way away. Keep it down to a couple of paragraphs and get them to tell a story of 
the problem they had, came to you and then solution. So simple. It just works. 
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Don’t just stop at one or two reviews, keep going. You want to achieve a stranglehold on 
your local business listing position. Make yourself untouchable. The reviews are there for 
Google to give your listing more weight, but also for your visitors to believe in you and trust 
you before they even get to your website. 
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Step 6 – Secret Sauce Part 2 – Your Website 
 

Yes your website is also a factor of local business listings. We are talking about dominating 
the top spot and that means beating out competition that have websites attached to their local 
business listing. Sometimes that competition has been there a long time, so you need to get it 
all working. 

The big question to check here is… Do you have prominent contact details listed on your 
website? Contact details that match your contact details that you entered into your Google 
local business listing. Make sure it’s text only and not an image. Google can’t read images. 

Do you have a visible and easy to get to contact page, or even better are your contact details 
on the bottom, top, or side of every page? As long as Google can find them quickly you’re 
your visitors can as well. 

Are your keywords that you are targeting in your listing (categories and descriptions etc) 
also on your website? Are they on your homepage or a lower level page? They should be on 
your homepage. 

Has your website been search engine optimised? Which means it has been streamlined with 
content and given a search engine friendly setup that enables your website get ranked highly 
in the search engines. If you have no idea what that means then ask your web designer or give 
me a call. 

Also there is a bigger picture here. The local business listings sole job is to get your visitors 
to your website. Then it’s your websites job to get the visitor to take action. Call you, 
subscribe to your newsletter, buy a product, some action you desire.  

So what’s the quality of your website? And more importantly is it compelling for visitors to 
take whatever action you want them to take? 

Does your website have a marketing focus leading the visitor down a single path to where 
you want them to go? 

Lots of questions on this page, and that’s to make you stop and think. “Am I getting the 
most that I could out of my website?”.  

Honestly if your website isn’t making you a profit that you can track back to the website 
either directly or indirectly then your website isn’t setup correctly and you should remedy it 
as soon as possible. 
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Step 7 – Secret Sauce Part 3 – Online Business Directories 
 

Google in Australia as well as around the world has made agreements with other online 
business directories which allows them to collect information for their local business listings.  

Business directories like http://truelocal.com.au or http://yellowpages.com.au  

There are other local business directories that you can list your business for free, which I 
recommend that you do. For Australian businesses I have collated a list of business 
directories that you need to make sure your site is listed in. 

I can appreciate that link building is time intensive but it’s important if you are in a 
competitive market that you want to rank highly with for your Local Business Listing. 

I suggest that you don’t pay for business directory listings. There are plenty of directories 
out there that offer this as a free service as they should. Your money is better spent on other 
marketing ventures.  

Some business directories require you to link back to them, which isn’t that bad, just takes 
you longer to gain a link from them, since work is required at your end first. 



Page 35 
 

©2010     Netrospect      Ph: 1300 799 085      You may not copy, reproduce, post, or forward this document in any format. 

Step 8 – Secret Sauce Part 4 – Citations 
 

What is a Citation, how is it different to a link and why is it important to me? 

Over the years citations have become increasing important with the search engines. The 
search engines rely on word of mouth to rank your website in their results. 

They do this by using links from other websites pointing to your website as a gauge of good 
word of mouth referrals. If a site thinks your content is good they will link to you telling their 
visitors your site is worthy and something they should look at. 

The next step on from this is where a website references your business but doesn’t provide 
a link to you. Is that any less of a recommendation than if they had linked to your website 
directly?  

That is what a citation is with respect to local business search. A 3rd party website has 
referenced your business possibly including your address and phone number but haven’t 
provided a link. 

Of course the holy grail of local business search is to get a lot of industry specific and 
associated websites related to your business to link and cite your business on their websites. 

They list out your business name, address, phone number, and website link. This is what 
most business directories do, but you need to get these from all sources not just directories. 
Easier said than done. 

The down side to citations is that you have your address / phone number out there on other 
peoples webpages and if you move locations those citations can be near impossible to get 
changed, unless you know the webmasters of those sites. 

You can see that citations are important to a search engine for local business search since 
they validate your business. A link is just a link, but to have your business details listed on 3rd 
party websites is much harder.  

Any chance you have to include citations during your link building should be embraced. 

See next page for examples… 
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For example: In a YouTube video that you might post to market your website, make sure 
that in the description you cite your business details like this... 

http://www.youtube.com/watch?v=60p0XpE-eFI 

http://netrospect.com.au - How To Log Into cPanel  
Part of our cPanel Tutorial series  
Netrospect Web Hosting  
PO BOX 3058,  
Tarragindi QLD 4121  
1300 799 085   

Another example : In an EzineArticles article that you might post to market your website, 
make sure to include your business name / address / phone number as well as your link in the 
resource box of the article.  
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Step 9 – Coupons 
 

Google Coupons (released in Australia in early 2009) is way for you to offer your 
customers some extra value from finding you with a Google Local Search. I recommend that 
you use it if you can.  

This is just another means of standing out from your competitors.  

As more and more people start to use local business search, they will simply check out the 
top few of the local listings, just like what you currently do now with the normal search 
results. 

If you offer a coupon over your nearest competition it’s just another way to entice visitors 
from local business search over to your local business website and then having a chance of 
converting them into customers / clients. 

 

Login to your Google Local Business Center and choose the Coupons tab at the top and 
“Add a coupon now”  

Fill out the details as you need to as per the image on the next page. You can see that for 
my software company I’m getting creative with how to use a coupon. You don’t have to 
always just give money off a product or service. Add value instead of reducing your margins. 

You then can associated your new coupon with your a local business listing. 

Remember you can have more than one coupon per business listing as well. 
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Step 10 – Do You Have Multiple Business Locations 
 

If you have multiple business locations you can cater for this using Google local business 
search with one of two methods. 

Individually adding in the extra businesses manually, or using the bulk import tool that 
Google provides. 

If you have less than 10 business operational locations then you will have to manually add 
them all in as you would a single business listing. See Step 3 of this guide. 

If you are operating with more than 10 different locations then you can use the bulk import 
feature. As you can see in the image below if you click “See instructions for creating a 
business feed file”, Google explains in detail how you go about making an Excel spreadsheet 
of your business locations that you can bulk load into your business listing. 
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Case Studies 
 

I find it helpful to learn by looking at what others have done. This is why case studies are so 
powerful. This whole guide is based on a case study for the “Brisbane car mechanic” business 
listing. I won’t show those screen shots again since we’ve seen those in the earlier parts of 
this book. 

However, I’m always looking for more case studies so send me in your results. 

1. Suzanne McCorkell – www.soulphotographics.com.au (wedding photography) 

Main keyword phrase “wedding photography brisbane”  
Result = #4 top listing 
Time Taken = 4 months 
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Let’s look at the listing itself (image on the next page) and work out why she ended up at 
number #5 out of hundreds of other listings that had been there for a very long time. All 
within 4 months from a standing start of not even having a local business listing. 

Note the company name, and all the content that Suzanne has provided. 4 Photos; Videos; 
good description of her service; lots of extra details; there is a website with decent 
information on it; and so far 3 reviews. You should be striving for a complete local business 
listing. Don’t leave anything out. 

Now the company name “Soul Photographic Design - Wedding” could be pushed even 
more to include the word “photography” at the end but that might be pushing the friendship 
with Google a bit. If you dump your keywords into your business name, Google will know. 
You’ve been warned.  

The reason why I chose this case study to show, and the other point to note is that 
Suzanne’s first page on Google presence didn’t just come from her local business listing 
alone. A good solid SEO (search engine optimisation) campaign over 4 months was what it 
took to get ranked on the first page, in this highly competitive market. 

With the integration of Local Business Search and normal web search the Google Place 
listing (large descriptions and prominent business image) joins together with the normal web 
search listing to produce a fantastic hybrid result listing. 

Without having a strong Google Local Business listing Soul Photographic Design would be 
pushed to the bottom of the first page under everyone else that did have a local listing. 
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Is Your Website Generating You Leads / Sales / Income? 
 

What’s the point of having a top local business listing if when the visitor finds you and then 
clicks and gets to your website, they see a ghost town or are confused or disappointed with 
what they see. They hit the back button and go to the next local listing of your competitors. 

What a waste of time!  

So you need to focus on your website and your total online marketing plan in general. 

If this is the first time you’ve heard marketing mentioned in the same sentence as your 
website, then your website probably needs some much needed attention. 

Your website needs to be a conversion machine. Converting visitors into whatever you 
want them to do. The goal might be to generate leads via email or phone, or direct visitors 
straight onto a sales process. Whatever it is, you can assist your visitors to take your desired 
action. 

It’s surprising that with just a few simple changes you can turn your website around. I’m 
not talking about a simple glossy brochure style makeover. I’m talking about looking at your 
marketing strategy and getting the words and images, or video or audio on the page that make 
the visitor want to do business with you. 

Your website can be ugly and make you a profit! Don’t let anyone ever tell you differently. 
But it must have all the right ingredients to grab visitors attention and get them moving to 
your beat, doing what you want them to do. Of course it helps if your website isn’t ugly, but 
it doesn’t have to be glossy magazine either. 

If your website isn’t living up to your expectations or producing your business a profit (and 
you should know if it is or isn’t), then it’s time that you took some action about it. 

The biggest advice I can give you is to start collecting names and email addresses of as 
many people that come to your website as possible. Start building an email list that you can 
market to on an ongoing basis. Give your visitors something of value in return for their 
details, and you will be amazed at the response you get. 

Of course to make light work of this you need a quality email list service provider to collect 
peoples’ names, emails and allow you to automatically stay in contact with them using what’s 
called an autoresponder sequence. Click this link for the company I personally use and 
recommend to all my clients. http://goo.gl/sYTyF  
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Thank You For Your Attention 
 

In a world where attention is getting very scarce I want to thank you for reading through 
this book from start to finish. 

If you just take action on what’s in here, you will surprise yourself just how easy it is to do. 

You just needed someone to guide you along the way, and I’m glad I could help. 

Of course I can always use more case studies and give your business some promotion at the 
same time, so let me know how you get along with your listings.  

I’m available to consult with you on your Google Local Business Listing or any other web 
marketing that you might need help with.  

I’m keen to hear from you and you can reach me personally here 
aarond@netrospect.com.au  

If you think one of your friends or business colleagues would get value from this guide, 
please don’t just forward this PDF over to them. 

Send them over to http://netrospect.com.au and get them to signup with their email address 
for it, just like you did. 

 

 


